
• Among Tennessee high school 
students who smoked ciga-
rettes in the 30 days prior to 
the survey, 65% reported 
Marlboro as being their usual 
brand of cigarettes. 

• 18% reported Newport as be-
ing their usual brand of ciga-
rettes. 
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During the Spring of 1999, the 
TN Department of Health in 
cooperation with the TN De-
partment of Education, the 
Centers for Disease Control 
and Prevention and numerous 
partners from local health or-
ganizations and school dis-
tricts, conducted the first com-
prehensive survey of tobacco 
use among Tennessee youth.  
Respondents were 1,348 mid-
dle school students (grades 6-
8) from 20 middle school dis-
tricts and 1,501 high school 
students (grades 9-12) from 26 
high school districts.   
 
The data collected by the 1999 
Tennessee Youth Tobacco 
Survey (TnYTS) provides 
prevalence data on tobacco use 
at the state level.  The survey 
instrument measured tobacco 
knowledge, attitudes, and use 
among Tennessee youth and 
will provide critical baseline 
data for development of to-
bacco use prevention pro-
grams. 
 
This report addresses adoles-
cent brand preference, assis-
tance to tobacco products,  
media influences, friends’ 
cigarette use, and adolescent 
knowledge of the effects of 
smoking. 

A U.S. Department of Health and Human Services study showed 
that 88% of 12th graders, 86% of 10th graders and 82 % of 8th 
graders who smoke choose the three most heavily advertised 

brands, Marlboro, Newport, or Camel. 

 

• Among Tennessee middle 
school students who smoked 
cigarettes in the 30 days prior 
to the survey, 43% reported 
Marlboro as being their usual 
brand of cigarettes. 

• 27% reported Newport as be-
ing their usual brand of ciga-
rettes. 

Cigarette Brand Preference Among Current Smokers
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Cigarette Brand Use by Race 
 

• Overall, among Tennessee middle 
school students who smoked ciga-
rettes in the 30 days prior to the 
survey, 59% of white students and 
27% of Hispanic students reported 
Marlboro as being their usual 
brand of cigarettes. 

• 63% of African American middle 
school students said their usual 
brand is Newport. 

 

• Overall, among Tennessee high 
school students who smoked ciga-
rettes in the 30 days prior to the 
survey, 72% of white students and 
60% of Hispanic students reported 
Marlboro as being their usual 
brand of cigarettes. 

• 83% of African American high 
school students said their usual 
brand is Newport. 
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Middle School
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High School

0
10
20
30
40
50
60
70
80
90

Marlboro Newport Camel GPC,
Basic, or

Doral

Virginia
Slims

Other

White

Afr Amer

Hispanic

Other

Cigarette Brand Use by Gender
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• Overall, among Tennessee 
high school students who 
smoked cigarettes in the 30 
days prior to the survey, 71% 
of female students and 61% of 
male students reported 
Marlboro as being their usual 
brand of cigarettes. 

 
• Overall, among Tennessee 

middle school students who 
smoked cigarettes in the 30 
days prior to the survey, 40% 
of female students and 45% of 
male students reported 
Marlboro as being their usual 
brand of cigarettes. 



Proof of Age                   

Assistance Obtaining Cigarettes 

 
• 84% of middle school students who are 

current smokers were NOT asked to 
show proof of age when buying cigarettes 
in a store. 

 
• 63% of high school students who are cur-

rent smokers were NOT asked to show 
proof of age when buying cigarettes in a 
store. 

 
• Approximately 82% of male high school 

students who use chewing tobacco, dip or 
snuff reported that their age did not keep 
then from buying those products. 

 
• Interestingly, 51% of male high school 

current smokers were asked to show 
proof of age, but only 25% of female high 
school current smokers were asked to 
show proof of age. 

• 67% of middle school students who are 
current smokers were NOT refused ciga-
rettes because of their age when buying 
cigarettes in a store. 

 
• 63% of high school students who are cur-

rent smokers were NOT refused ciga-
rettes because of their age when buying 
cigarettes in a store. 
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According to Tennessee law: 
 
It is unlawful for any person to sell or 
distribute any tobacco product to a minor. 
 
It is unlawful for any person to assist a 
minor in obtaining any tobacco product.   
 
It is unlawful for a minor to possess tobacco 
products 

• Overall, about 51% of under-age current smokers (<18 years 
of age) obtained their cigarettes with the assistance of others: 
they gave money to    others to buy their cigarettes, borrowed 
them, or were given cigarettes by an older person. 

• About 61% of female students reported obtaining cigarettes 
with someone’s assistance compared to about 41% of male stu-
dents.  

• Reported assistance obtaining cigarettes was highest in 8th 
and 9th grade: over 63% of current smokers in these grades 
reported getting cigarettes with the assistance of others.  

• In the 11th grade, 41% of current smokers reported buying 
their own cigarettes.  In the 12th grades, 73% of current 
smokers reported purchasing their own cigarettes.  

 
In Tennessee, it is 
illegal for minors to 
purchase and possess 
tobacco products. 
 
Data indicate that 
access to tobacco 
products is dependent 
upon adult assistance 
without which tobacco 
access for minors would 
become increasing 
difficult. 



• 67% of high school students and 59% of middle school stu-
dents who are current tobacco users report that they 
would use or wear items with a tobacco name or picture on 
it. 

 
• 46% of high school students and 47% of middle school stu-

dents who are current tobacco users report owning or 
having items with a tobacco company name or picture on it.  
More males than females report owning or having such mer-
chandise.   

 
• A dramatic jump between 6th and 7th grade is seen with 27% 

of 6th graders (n=29) and 51% of 7th graders (n=101) reporting 
they own or have such merchandise. 

Media Influences 
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“Participation in tobacco 

marketing often precedes, 

and is likely to facilitate 

progression to established 

smoking.  Hence, 

restrictions on tobacco 

marketing and promotion 

could reduce addiction to 

tobacco.” (Am J Public 

Health. 2000;90:401-411) 

It has been found that in Hollywood movie 

productions the prevalence of smoking by 

both female (42%) and male (38%) actors is 

substantially higher than the national smoking 

prevalence for either females (24.3%) and 

males (29.2%) ages 18-44 (Am J Public 

Health. 2000; 90:412-414).  Thus, adolescents 

are misled with a distorted picture of “reality” 

when viewing such movies. 

 
 
 
• 91% of high school students and 89% of 

middle school students see actors smok-
ing on TV or at the movies. 

 
• 93% of high school students and 91% of 

middle school students who watch TV or 
use the Internet report seeing ads for to-
bacco products or see actors and athletes 
using tobacco products. 

• 30% of high school students and 22% of middle school students report having items with 
a tobacco company name or picture on it.  More males than females report owning or hav-
ing such merchandise. 

In 1997 the cigarette industry spent $5.66 billion dollars in advertising 

according to the Federal Trade Commission’s annual report to Congress.

              



Students Who Think Smoking is Harmful vs. 
Students Who Think Smoking is Not Harmful
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• Seventh graders were found to 
be the highest percentage of 
current smokers who think 
young people who smoke have 
more friends. 

 

• Nonsmokers in 9th grade re-
veal the highest percentage of 
students who think smokers 
have more friends. 

Perception of Risk 

Friends’ Cigarette Use 
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• 33% of current smokers in middle school 

and 20% of current smokers in high 
school think smoking cigarettes makes 
young people look cool or fit in, while 
only 8% of nonsmokers in middle school 
and 6% of nonsmokers in high school 
think smoking cigarettes makes young 
people look cool or fit in. 

 
• 77% of high school students have one or 

more friends who smoke cigarettes, in-
creasing from 68% in 9th grade to 82% 
in 12th grade. 

 
• 51% of middle school students have one 

or more friends who smoke cigarettes, 
increasing from 32% in 6th grade to 
64% in 8th grade. 

 

Tennessee students know that smoking is 

harmful.  Future efforts toward reducing 

adolescent tobacco use must include cessation 

and prevention components. 

Tennessee students know that smoking is 

harmful.  Future efforts toward reducing 

adolescent tobacco use must include 

cessation and prevention components. 

 
• 91% of students who are current smokers 

think people risk harming themselves if 
they smoke one or more packs a day. 

 
 
       
 
 
 
 
 

36% of Tennessee high school students and 14%  
of middle school students are current smokers. 

Tennessee students know that smoking is 

harmful.  Future efforts toward reducing 

adolescent tobacco use must include 

cessation and prevention components. 



P.O. Box 668 
Rogersville, TN   37857 
(423) 921-8330  Phone 

(423) 921-8324  Fax 
tnyts1@usit.net 

 
TENNESSEE TOBACCO TENNESSEE TOBACCO 

SURVEILLANCE PROGRAMSURVEILLANCE PROGRAM  
EAST TENNESSEE STATE UNIVERSITY 

Mailing List 

 
If you would like to be added to our mailing list to 
receive future TnYTS reports, please complete and 
return the following: 

Name:______________________________ 

Organization:_________________________ 

Address:_____________________________ 

___________________________________ 

City:_______________________State:____ 

Zip:___________ Email:________________ 

Please mail to:    
Tennessee Tobacco Surveillance Program 

East Tennessee State University 

P.O. Box 668, Rogersville, TN   37857 
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2000 Tennessee Youth Tobacco Survey 
 

The efforts of regional health coordinators, county health 
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have made for a successful region and statewide youth to-
bacco survey.  The Tennessee Tobacco Surveillance Pro-
gram would like to acknowledge and commend these ef-
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Tobacco advertising billboards were 
required to come down in April of 1999 
as part of the Master Settlement 
Agreement with the major tobacco 
companies and 46 state attorneys 
generals.  In this agreement, the tobacco 
industry was required to continue to pay 
for the rent of the boards through the 
end of their contract period.  Tennessee 
replaced approximately 100 tobacco 
billboards with anti-tobacco messages 
which can still be seen one year later. 


